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Ongoing Marketing Strategies

Business Attraction “Do what you do in a place you’ll Love”

Engage prospective existing businesses & entrepreneurs through the 
promotion of available market opportunities, locations, support, and lifestyle 
benefits unique to Greene County. 

Consumer Engagement
“Connecting local businesses with the community we share”

- Calendar of Seasonal Promotions 
- General Overall Appeal

- Unique Communities / Experiences
- Businesses Relevant to Promotion Focus
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Website Traffic Year over Year
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Overall Traffic to BuyInGreene.com up 95% from Jan-Jul 15 to Jan-Jul 16
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Social Traffic Year over Year

Social Media Traffic to BuyInGreene.com is 20 times more than last year
Up from 1,044 (Jan-Jul 15) to 20,498 (Jan-Jul 16)
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Facebook (mirrored to Twitter, LinkedIn, Google+, Pinterest)

• Over 2,200 new followers in 2016
• Average Weekly Reach is 40,000+
• Added over 500 Twitter followers in 

2016

6,000+ Followers
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Consumer Engagement
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Seasonal promotions supported 
by eNewsletters & Social Posts 

resulted in over 15,000 sessions 
so far in 2016.



Greene County Businesses
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eBook Downloaders (Prospective Businesses)
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280+ Downloads to Date
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Prospective Entrepreneurs Respond to Inbound Marketing

• Concierge New Business Nurturing and Development
• Personalizing the Process across the County

• Step by Step Support & Guidance 



Success Story – Start To Finish

2016 Mid-Year Review 

• January 2016 – NY Metro Couple with 2nd Home 
in New Baltimore find Business link to Support 
Programs at InvestInGreene.com

• January 22, 2016 – They download our eBook, 
“Starting a Small Business” and are contacted 
by the EcoDev team.

• February 10, 2016 – They meet with the team 
to discuss their plans.

• March 2016 – Reed Street Location Secured
• April 2016 – Quantum Fund Financing 

application submitted & approved.
• June 2016 – Retail Liquor License granted
• July 13, 2016 – Grand Opening & Ribbon Cutting



Success Stories Interaction
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Tracking Interactions through 
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Town Pages with Social Media Ad Support

http://www.buyingreene.com/catskill
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2016 Reach: 
194,558

Page Clicks: 7,978

http://www.buyingreene.com/catskill


Town Pages with Social Media Ad Support

http://www.buyingreene.com/cairo
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2016 Reach: 
134,942

Page Clicks: 7,366

http://www.buyingreene.com/cairo


Town Pages with Social Media Ad Support

http://www.buyingreene.com/durham
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2016 Reach: 
142,390

Page Clicks: 7,456

http://www.buyingreene.com/durham


Town Pages with Social Media Ad Support

http://www.buyingreene.com/windham
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2016 Reach: 
66,656

Page Clicks: 589

http://www.buyingreene.com/windham


Town Pages with Social Media Ad Support

http://www.buyingreene.com/hunter
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2016 Reach: 7,642

Page Clicks: 75

http://www.buyingreene.com/hunter


Program Status Highlights Review
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• Overall Website Traffic increased by 95% year over year
• Social Media Followers exceed 6,000 
• Social Media traffic to Website increased 20X over 2015
• Consumer Engagement (eNewsletters & Social Posts) 

through Seasonal Promotions drove over 15,000 sessions to 
Greene County Business Listings.

• Review and Update of Business Listings (1002 Enrolled 
Active Businesses)

• Prospective Business Engagement (280+ eBook downloaders)

• Additional Business Planning Offers
• End-to-End Success Story (Reed Street Bottle Shop)



2017 Program Goals

• Increase Greene County Business Listings & Interaction
• Leverage Upgraded Website to Drive Consumer Engagement
• Actively Foster Potential Entrepreneurs from First Contact to 

Ribbon Cutting
• Systematically Expand Town Presence through Pages, Blogs, 

and Social Media
• Continually Promote BuyInGreene.com as a Destination for 

Finding Local Businesses, as well as Starting or Expanding a 
Business in Greene County, NY. 


